Social Media and Social Networking
The College of Registered Nurses of Manitoba and the
College of Registered Psychiatric Nurses of Manitoba
recognize the advancement of social media and the use
of social networking sites by registered nurses (RNs)
and registered psychiatric nurses (RPNs) in today’s
practice environments. This document addresses specific
issues surrounding social media, social networking and
professional conduct both in your practice setting and your
personal life. It serves to remind nurses of the expectations
related to upholding the practice expectations and code of
ethics. These expectations can extend to or be challenged
by the online environment in situations where nurses use
social media or social networking.
The Code of Ethics for Registered Nurses and the practice

Conduct Outside of the Workplace
Although employers may not have policies that speak to
the use of social media outside of the workplace, regulatory
organizations will consider situations that fall outside the
practice area if a nurse’s conduct could undermine the
public’s confidence in the profession. Listed below are a
number of examples of behaviour that may be investigated
by the nursing regulator. The list is not exhaustive but
points out some of the situations which could occur. In
addition, some of these examples could be violations of the
law.
•

Sharing confidential information online;

•

Posting any comments or blogs about clients, coworkers or colleagues (e.g. identifying a client by name,

direction Practice Expectations for RNs and the Code of
Ethics and Standards of Psychiatric Nursing Practice are
documents that outline expected practices and behaviours
for RNs and RPNs. Social media and social networking can
be seen to expand a nurse’s practice area but there may be
instances where personal posts and online communication
outside of the practice area can become a professional issue.
You should be very concerned with protecting the rights to

nickname, diagnosis or room number);
•

Distributing sexually explicit material;

•

Pursuing personal relationships with clients or service

•

Using social networking sites to bully and/or

•

Engaging in any other behaviour that is interpreted as

users;
intimidate clients, colleagues or co-workers; or
a breach in the practice expectations or code of ethics.

privacy and confidentiality of the client and upholding the
image of the profession.

Upholding Standards
The Code of Ethics and practice expectations highlight
the requirements of maintaining client confidentiality
and privacy at all times both in-person and online. While
Facebook, Twitter, LinkedIn and Instagram are popular

It is imperative that you conduct yourself in a manner that
is professional and protects the confidence of your clients.
You should always consider the risks of using social media
and social networking sites and the potential impact this
may have on your clients.

Resources

sites for social networking, the practice expectations

(available from www.cnps.ca)

and code of ethics can be applied to all types of online

•

communication, including personal websites, blogs, email
sharing, discussion boards and instant messaging. This
means that conduct online and in-person would be

infoLAW: Social Media

(available from www.crnm.mb.ca and www.crpnm.mb.ca)
•

Social Media: Implications for Professional Practice:

judged and examined in the same way and held to the

Avoiding the Collision Between Your Personal &

same standard. For example, posting a message online

Professional Life

that is intended to mock a co-worker would carry the
same consequences as posting a printed message in the
workplace.
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